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THE 2023 GUIDE TO SMS FOR YOUR BUSINESS

Why does SMS 
matter for your 
business?

Your audience not only expects SMS, often they prefer it. Texts give them the information they need, 
right away. They're kept in the loop and reminded of important things, like appointments. And, it's 
seamless. Your audience can shop, book or buy right from their phones — just by clicking a link in a text. 

of customers would rather message 
a company than call them. 

No more hold music.  

Powered by search - 2019 G2 - 2022 Tasil - 2022

of consumers want to receive customer 
support notifications via SMS. 

But only 23% of companies send them. 
Don’t pass this up. 

of consumers want to receive 
texts with special offers. 

And, mobile coupon use is predicted to 
grow 57% by 2025. Hello, sales. 

of SMS messages are considered 
spam; nearly 85% of emails are. 
Send messages to your audience's 

hands, not their spam folder. 

03

56% 66% 75% <3%

https://www.poweredbysearch.com/blog/50-customers-rather-message-call/
https://www.g2.com/articles/sms-marketing-statistics
https://tasil.com/insights/sms-marketing-2022/#:~:text=Because%20SMS%20marketing%20requires%20explicit,roughly%2067%20messages%20a%20day.


Get more value out of 
every communication

High 
engagement
90% of SMS recipients open texts within 3 
minutes. In comparison, email has a 20% 
open rate and 47-minute open time.

Quick to learn 
and deploy 
You can create your first SMS campaign in 
under 5 minutes. It’s easy to master and 
quick to implement campaigns — on repeat. 

Reach almost 
everyone
92% of the global population have mobile 
phones.  Every mobile phone on the planet 
can receive SMS. No WIFI connection is 
needed (unlike Whatsapp or Facebook 
Messenger). 

Cost 
effective
SMS pricing can be as little as $0.055 per 
message. But if you factor in the open 
rate of SMS (yep, 98%) nothing is as 
effective. Boost your open rate for less 
with SMS. Remember, SMS pricing varies 
depending on country and volume.

Let's face it, 2023 isn't likely to be a year of big budgets and speculative 
marketing. It's a time for tested tactics and trusted channels that are 
more likely to convert, like SMS.
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Use SMS to build 
customer love, across 
the entire journey 

We can help you build 
a stellar SMS strategy.

Talk to an expert

Awareness/
consideration
SMS Marketing

Purchase decision 
Customer service & 
confirmations texts

Updates, 
reminders & alerts 

Retention
Reviews & customer 
service messages

Advocacy

Remarketing 
via SMS

Consideration

Marketing is asking someone out 
on a date. Branding is the reason 
they say yes. Customer experience 
is why they forget about all other 
brands. Just like dating, you can 
use text messaging to build brand 
love across the whole business-to-
customer relationship.
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Top 10 ways businesses use text

1Alerts, notifications 
and updates

Used to share important information 
quickly. 

5Sharing sales, offers 
and promotions

It's very easy to set up and share offers, 
sales and promotions via text.

9Event 
reminders

Remind people about events and allow 
them to confirm so you can staff your event.

2Requests for 
information

Get customers to fill out information 
by sending them online forms. 

6Sharing incidents, 
updates and alerts

Broadcast important information quickly 
to keep everyone safe and on track.

10Delivery updates 
and alerts

Keep people in the loop about their 
delivery and confirm when it’s arrived.

3Remarketing 
to customers

Nudge customers who have abandoned 
their cart, and encourage them to buy.

7Employee 
communications

Coordinate staff, get faster responses to fill 
shifts, and set up automatic reminders.

4Answering inquiries 
and questions

Set up autoresponders and automatically 
reply to customer queries.

8Event 
confirmations

Make sure everyone has easy access 
to events by sharing tickets via SMS.

Wondering how to use SMS? 
Here’s some inspiration.

Discover how businesses 
in your industry use SMS.

Industry use cases
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Types of sender 
identification

1Use your number 
For small businesses with a small contact list only. Only use your 
number if you can handle manual replies via your handset.

3Dedicated number
Get a dedicated number for a small fee. If SMS is a strategic part of your 
communications mix and you’re serious about using it as a channel.

4Business name 
You can use your business name as a number (if it’s shorter than 11 characters). 
It’s instant brand recognition however, business names can’t get replies.

2Shared number
You can use a shared number (depending on where you are). A good 
choice if you do a few big SMS blasts a year and customers don’t need 
to recognise your number.

Sending texts to people in the United States or Canada?

Take some time to learn about Toll Free numbers on the next 
page. It’s important. 

Choosing the type of number you use will impact how you 
send SMS and how you receive replies. We’ve unpacked your 
options below.
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Understanding toll-free 
numbers (TFN)

Different countries, different rules 
Canada and the United States have some slight differences in their TFN rules.

The United States
You can use an unverified TFN for low volume or transactional messages, with a 2,000 
message per day limit. However, your number will be regularly checked for spam and 
marketing, and may get blocked if you break the rules.

If you want to send marketing messages or large volumes of messages, you’ll need to 
verify your TFN using the same process as in Canada. Once your verification is 
approved you can send up to 50,000 messages each day, without stress. 

Find out more about TFN verification.

Canada
When sending to Canada, your TFN must be verified before you can send any 
messages.

Verification is free and simple, your SMS provider can help you. Final verification 
approval by the carriers can take several weeks — factor this into your timeline. 

Once your verification is approved you can send up to 50,000 messages each day 
from your TFN.

More information on messaging limits for the US and Canada.

Cellular carriers in North America are cracking down on spam 
and fraud. Businesses who send messages to people in the 
United States and Canada, now need to use a TFN.

Each business needs to verify their TFN with the carriers to 
make sure that only legitimate messages are being sent via 
the networks. If you don’t use a verified TFN, you might be 
blocked from sending texts to people in North America.
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Be cautious of grey routes, 
go direct only

You want every SMS to be sent directly and delivered quickly, don’t 
you? Make sure you watch out for SMS services that use grey routes. 
Direct routes are best.

Make sure you’re sending 
via direct routes

Ask your SMS provider if 
they ever use grey routes. 
Not all providers are honest, 
so double-check that they 
only ever send via direct 
connection to the networks 
in your country.

What are grey routes?
Grey routes exploit telecommunications networks. They send business SMS between international mobile 
carriers, for a fraction of the cost.

For example, you send a message to a person in the US. However, the message doesn't get sent straight to 
the final destination (your recipient). Instead, the SMS bounces across the globe between different carriers. 
Until it eventually gets delivered, back in the US… potentially.

What are direct routes?
Direct routes are used by ethical and quality SMS providers like ClickSend. With direct routes, messages 
are always sent through specific mobile channels for business messaging. These channels are purpose-
built to send high volumes of messages fast. 

Direct routes protect businesses and customers from malware, spam and poor service.

Find out more about why direct routes are best.

THE 2023 GUIDE TO SMS FOR YOUR BUSINESS09

https://blog.clicksend.com/grey-routes-versus-direct-routes-sms-marketing/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=direct-routes


Are you sending transactional 
or marketing messages?

Hi Ash, we noticed you left a few items in 
your cart. We don’t want you to miss out, 
so complete your purchase in the next 24 
hours for an extra 10% off: smsg.io/xxxx 
Reply STOP to opt-out.

Hi Lowri, your parcel from The Ironic 
is arriving today. If nobody’s home, 
we’ll look for a safe place to leave it.

Marketing SMS
Also known as promotional SMS. These are any 
messages that promote products or services. 
A marketing SMS is often sent as a blast 
or a campaign. 

Marketing messages aim to increase sales, build 
brand awareness, generate consumer interest 
or trigger customer engagement.

Most marketing messages can be sent via the 
dashboard of your SMS tool. 

All Marketing SMS must display an opt out function 
at the end of the message. Generally in the form 
of a ‘reply STOP’ instruction.

Transactional messages are generally automated 
and provide valuable information about a product, 
service or processes. An appointment reminder, 
a delivery update for example.

They’re a great retention tool as they feel very 
personal.

Most transactional SMS are sent automatically via
integration with a company’s data capture forms,
CRM or eCommerce platform.

Read more about the difference between 
marketing and transactional SMS.

Transactional SMS

There are different types of SMS. Each type has its own rules, tips 
and tricks. Once you understand the differences, setting-up your 
strategy will be a breeze.
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The ways 
you can send
There are different ways to 
send SMS and a good business 
SMS provider should offer you 
choice and flexibility all from 
the one tool.

Read on to learn about 
the differences between 
each type of SMS 
(and the important rules).

5API
If a developer is helping you to add 
SMS to your communications mix, 
they’ll want to use an API. 

An API is a connector that allows 
software or platforms to talk to each 
other. Your developer will use it to 
build SMS into your website or app.
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2Dashboard 
automations

Most SMS providers allow you to set up 
simple automations from the dashboard.  
Automations save your business time 
and keep your audience happy .

Dashboard automations are usually 
basic but effective automations. For 
example, sending messages at regular 
intervals or setting-up simple 
autoresponders.

1Dashboard 
campaigns

If you want to send a one-off message to 
thousands or set-up a quick marketing 
campaign, you’ll most likely send from a 
dashboard. It’s very similar to an email 
marketing dashboard. 

Make sure the tool you select has an 
analytics function so you can check 
delivery, open and click-through rates 
for easy reporting. 

3Email 
to SMS

Send an email and have it received as an 
SMS. It’s a great way to contact people 
easily — without having to type an SMS 
on your phone.

With email to SMS, any responses to 
your SMS land back in your inbox. You 
can keep track of client conversations all 
in one place and contact people while 
they’re on the go. 

4Integrations
Want to add SMS and automations to 
the tools you use in your business? 

You don’t need to be a coder. You can 
use integrations to connect two pieces 
of software together. This means you 
can send SMS from almost every tool 
you and your teams use. 



Elements of a good 
marketing message
Most popularly sent by online dashboard.

Hey Mark, as a VIP with Scarbs Surf Store 
we’re giving you access to our mega 
Black Friday deals for an extra 24 hours 

🤑⏰

 So get in quick at smsg.io/xx
Reply STOP to opt-out.

Always personalise your SMS. 
Use ‘Hi (First Name)’ placeholders 

to do this automatically.

Use emojis to grab attention. 
Make sure you check out our 

SMS emoji guide.

Always provide an opt out. 
You must add this to your 

marketing messages, it's the law.

Identify yourself. 
State who you are to build 
trust and recognition.

Clearly present the offer and be 
clear on when the offer ends. 
Create urgency to drive action.

Have a clear call to action. 
So your audience knows 
exactly what to do.

How do you craft the perfect marketing text message? Discover 
all the elements you need to encourage audience conversions.
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SMS marketing 
campaign ideas
Many businesses use SMS for 
marketing campaigns. To help 
you get in on the action, we’ve 
listed some campaign examples.

Promotions

This weekend, head into UniLow for 30% 
off storewide. Show this message to save. 
Text STOP to opt-out

Everyone loves deals and discounts from 
their favourite brands. These are usually 
short and snappy SMS promoting one-off 
flash sales, rewards or major promotions.

Woah! Herman, you’ve been with F75 for 
a year. We’d love to get your feedback so 
we can improve the gym. Have your say 
smsg.io/xxxx Text STOP to opt-out

Gather feedback
SMS is great for striking up conversations 
with your customers. It's a good way to 
gather feedback or have engaging 1:1 
conversations.

Welcome

Welcome, Kate. Thanks for signing up to 
Voost Juice, we'll send juice and smoothie 
discounts straight to your phone. See you 
soon! Reply STOP to opt-out

Send a welcome message to new customers 
or clients when they shop, book or buy. 
Build brand love from day one.

Abandoned cart

Jules, did you forget your Woolwhile 
shopping cart? Don’t let it expire. Score 
10% of your whole shop. Use code 10OFF: 
smsg.io/xxxx Reply STOP to opt-out

Send an SMS nudge when online shoppers 
abandon their cart online. Provide a link 
and a CTA.

Chris, thanks for meeting with us. 
You might like this info pack on Tiny 
Homes: smsg.io/xxxx - Let us know if you 
need anything else. Sam, Tiny Builds.

Wednesday 10:23am

Big news, we’re doing exclusive tours of 
our Perth Tiny House. Want 2 free 
passes? Book a time here: smsg.io/xxxx 
Sam, Tiny Builds.

Friday 2:47pm

Drip campaigns
Schedule a series of SMS to be sent to your 
audience over a period of time. You can 
segment your contact list to send highly 
relevant SMS.
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Mark, thanks for coming back to the Navy 
Concert. Bring a friend for free next time 
you book. Use FREEM8 at the checkout: 
smsg.io/xxxx  Reply STOP to opt-out

Incentives
Reward customers for signing up or making 
a repeat purchase with a gift. You can 
incentivise your subscribers to share your 
offer with referral codes or discounts for 
their friends.



Opt-in to follow the 
marketing SMS rules

There are some important rules to keep in mind when sending 
marketing messages. These rules are in place to protect your 
customer’s details and reduce spam.

If you plan to send marketing messages, you’ll need to make sure that customers 
opt-in to your list. And make sure they can always opt-out if they want.

Opt-in
Your customer must subscribe to your SMS 
contact list. You’ll need what’s called express 
written consent. And, you should store 
records of consent in case the regulators 
come knocking. Be aware, if your customers 
have subscribed to email marketing, this 
does not mean they have opted-in for SMS.

Opt-out
Always give customers an opportunity to 
opt-out. A common way to do this is to add 
‘reply STOP to opt-out’ to your marketing 
messages. Once someone asks to opt-out, 
take them off your contact list ASAP or you 
can risk penalties.

Spam
You should never buy a contact list. Sending 
unsolicited messages is spam. And spam is 
illegal. A reputable text message service will 
discourage spamming and may block 
accounts that spam.

What if a customer messages you first?

This is called conversational SMS. Because the customer has 
initiated contact, you can reply to their enquiry. They’ll still need 
to opt-in for future marketing and transactional messages. 
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Ways to build your 
opt-in contact list

Encourage your audience to opt-in 
using any of the below strategies.

Text-In competitions or rewards

Offer rewards and giveaways for signing up. Or, run a 
competition that collects mobile numbers (and consent).

Leverage your digital channels

Invite people to opt-in on your website or social media. 
Offer something, like a discount, to encourage sign up.

Events

Encourage attendees to sign up to event updates and exclusive 
promotions via SMS.

Keyword campaigns

Ask your customers to text a specific, memorable word 
or phrase to a prescribed number to sign up.

In-store

Have sales staff collect email addresses and mobile numbers 
during the checkout process.

Advertising

Advertise your opt-in keyword and let your audience know 
they’ll be first in line for deals, promos and information.

Rewards programs & VIP clubs

Entice customers to join a rewards program or VIP Club. 
Collect their mobile numbers as they sign up.

Customer care

Customer service calls are a great time to ask people if they 
want to subscribe to SMS.
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Transactional 
SMS
Most popularly sent by Integrations or API.

Save your organisation some serious admin time by sending communications automatically. 
Transactional messages are a fantastic way to keep people informed and everything running smoothly.

Ordering and delivery
Send automated order and delivery 
updates to customers and suppliers.

Billing and 
invoicing
Get paid on time every time by keeping 
clients aware of invoice dates.

Human resources
Simplify human resources by sending text 
messages externally and internally.

Reminders
Use reminder text messages to minimise 
no-shows, save time and money.

Event management
Draw in record numbers by adding text 
messaging for tickets and reminders.

Team 
communications
Send updates and get replies quickly. Share 
important messages between teams.

Authentication 
and security
Protect your customers with multi-factor 
authentication and one-time passwords.

Alerts and 
notifications
Reach thousands of people instantly for 
their convenience, welfare and safety.
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Copy and paste 
transactional 
SMS templates

Use these templates and examples to get your transactional SMS up and running, ASAP. Wherever 
we use [these brackets], that’s a placeholder so you can personalise your messages with relevant 
information. 

Alerts and 
notifications

Hi [name], your flight [flight number] has 
been delayed by three hours due to poor 
weather. New departure time is [time], 
[date]. Find out more: smsg.io/xxxx

Welcome to [brand name]. For your first 
login, use your temporary PIN: [PIN]. 
Don’t share this with anyone.

Authentication 
and security

Human resources

Hi [name], we can’t wait for your first day. 
Meet your team leader at [location] on 
[date], [time]. Reply to this message if you 
have any questions.

Reminders

Hi [name], you have an appointment on 
[date] at [time] with [business name]. 
Reply YES to confirm and NO to cancel.

Event management

Hi [name], access your ticket for [event 
name] on [date] here: smsg.io/xxxx. 
Contact [number] if you need any support.

Hi [name], your prospect [customer 
name] has achieved a lead score of 10. 
Check the details at smsg.io/xxxx

Team 
communications
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Hi there, we’re happy to advise that your 
order [order number] has been delivered. 
Contact us if you need any help, thanks 
[brand name].

Ordering and 
delivery

Hello [name], your [brand name] bill is 
overdue. Please pay [amount] by [date] 
to avoid any further charges. Pay here: 
smsg.io/xxxx. Thanks.

Billing and invoicing



Level-up to 
two-way 
conversations

Case study: Mobius
Mobius tracks patient pain following a musculoskeletal injury or procedure. The tool helps 
radiology clinics stay connected with patients. It means that post-surgery aftercare can be 
tailored to each person. And, costly face-to-face doctor appointments are reduced.

However, recovering from a musculoskeletal injury isn’t easy. Due to high levels of pain, 
patients are often slow to respond to emails and miss phone calls from practitioners. 
It can be hard to find out how they are feeling and what they need. 

Mobius began using SMS to have two-way conversations with clients and accurately track 
pain. This information helps doctors to improve recovery times and aftercare. Due to the 
speed and ease of SMS, 99% of patients respond to messages from Mobius.
 
It's become a painless communication process for all involved.

“We have a 99% patient response rate, 
which is unheard of in this industry”.

53% of customers say they're frustrated when they can't reply to a mobile message. 
Create real value by moving beyond one-way communication when you send transactional SMS.

One-way communication can be useful. Everyone loves receiving an SMS telling them 
their package has been delivered. However, 89% of consumers say they want two-way 
conversations via messaging channels. You can transform your transactional SMS into 
a customer-service moment your audience will appreciate.

Think about what actions your audience may want to take after receiving a message. 
Then show them the way through helpful links and calls to action.
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Discover dashboard 
automations

Setting up automatic SMS communications and autoresponders 
sounds technical. But, it doesn't have to be. Especially, if you 
choose a tool that allows you to set up automation from the 
dashboard — like ClickSend.

Hi Niveen, thanks for enquiring about 
booking your car in at Crystal Car Wash. 
Which service are you interested in?

Great, what type of car do 
you have, sedan or SUV?

Nice! An express wash for a sedan will cost 
$39. Would you like to make a booking?

Express Wash

Sedan

Yes please 
👍

Schedule messages 
at regular intervals
Cue messages to send automatically on certain days and at different 
times. Put these messages on auto-repeat or keep them as one-off 
communications.

Welcome new subscribers
Every time a new subscriber opts-in to receive SMS from you, they 
automatically receive a message. It would be an offer, a discount 
or simply a hello.

Automatically answer 
common questions
Create an SMS autoresponder to provide near-instant replies to 
common questions. Or, ask the routine questions you need 
answers to when providing a quote or service.
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eCommerce and CMS
From marketing to delivery updates and abandoned cart nudges, add SMS to your online 
store or website content management system.

Integrations 
unpacked

Wish you could add text messaging capability to the software platforms or tools you use at work, 
everyday? A good SMS provider should integrate with all major business software platforms so you 
can unleash the power of SMS within them without applying a single line of code.
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Accounts and invoicing
Reduce late payments and automatically send clients SMS reminders and invoices from 
your billing system. Your clients can pay straight from their smartphones.

Marketing automation
Reach customers via text at the right time by connecting an SMS service with 
your marketing automation software. Send hyper-relevant and timely messages.

Human resources & project management
Keep teams informed and add SMS to your HR tools. It’s the easiest way to send 
important information to employees, contractors and potential recruits.

ClickSend integrates 
with 900+ partners

Sales CRM
Integrate SMS into your sales CRM to send texts as part of your sales process. 
Grow your contact list and your business.

Customer support
Answer customer questions and send fast updates to the place that is most convenient for 
your audience — their handset. Send these messages from your customer service tool.

https://integrations.clicksend.com/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=900-partners


Integration Case Study

PLUS ES provide energy solutions including metering, data and services for residential 
and commercial customers. They provide end-to-end delivery of high voltage and 
telecommunications infrastructure to homes and businesses in Australia.

The PLUS ES team needed to let homeowners know when they were scheduled to 
conduct electricity works. So, they integrated ClickSend with their Salesforce system.

By introducing SMS notifications PLUS ES has increased its scheduling window by 80%. 
This gives their technicians the flexibility to plan and distribute work. Plus, they have 
reduced the amount of reschedules and failures to attend by at least 12%.

Hi Jill, we are having scheduled 
maintenance on 2/11/2022 between 
10:00AM and 1:00PM. We will need to 
turn your power off. We are very sorry 
for any inconvenience caused and will 
work to minimise disruption. 
Kind regards, PLUS ES.

The integration allowed PLUS ES to let the homeowner know that their electricity supply 
may be interrupted on a specific date via automatic digital communication. The team also 
uses Salesforce to trigger SMS notifications and reminders closer to the service date.

“By introducing SMS notifications PLUS ES 
have increased their scheduling window by 
80%. This gives their technicians the 
flexibility to plan and distribute work.”

“ClickSend provides amazing customer service. 
They are very responsive and will work with us 
to understand and solve any issues.”
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Decoding SMS-speak: 
what’s an API
Think of an API as a messenger or go-between. They enable different pieces of 
software to communicate with each other according to defined rules and protocols. 
If you’re a marketer, a common API you may have already used (without knowing it) 
is the Facebook Pixel.

How it works Node.JS

var api = require(‘./api.js’);

var smsApi = new api.SMSApi(“USERNAME”, “API_KEY”);

var smsMessage = new api.SmsMessage();

smsMessage.source = “sdk”;

smsMessage.to = “+61451111111”;

smsMessage.body = “Welcome to ClickSend! 
Your login activation 
code is 862600” ;

Welcome to ClickSend! Your login 
activation code is 862600

An API connects various components of a system, it makes application 
development smoother and more flexible. It’s a shortcut for developers. 
They can add or update a service, like SMS, without needing to write all the 
code. 

For example, the ClickSend API allows you to use SMS, MMS, Voice, Letters, 
Postcards and Chat in your software. Your developer can use it to build 
powerful apps using the fastest and most reliable cloud communication APIs.

Check out our API documentation.

We talk about APIs a lot because they’re important for anyone who 
wants to add advanced SMS capability in their business systems, 
website or app. But, what are they exactly?
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https://developers.clicksend.com/docs/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=dev-docs


How to check if an SMS 
API is right for you

The ClickSend API docs are 
well-loved by developers

Visit our developer portal

1Decide on functional requirements
Write down all the things you want SMS to do. Be specific about what you need. 
How many messages per week and what types; marketing, transactional, SMS or MMS?

3Write down any other things to consider 
For example, how will you manage opt-ins and do you need additional 
security requirements?

5Ask them to review the API docs 
Make sure your chosen SMS tool has API docs available. And, make 
sure that your developer reviews them before you sign up.

4Do some research on tools 
Before you brief your developer, make sure you pick the SMS software 
you want to use. Don’t forget direct routes only.

2List the technical requirements 
Think about what other tools you need SMS to interact with. Would you like to send 
texts from your website? Or, would you like to integrate with some existing software?

Before you get set on an API, sit down with your developer 
or IT team and go through the five points below. 
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https://developers.clicksend.com/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=dev-portal


Insider tips for 
SMS success

Read more about the 
common mistakes first-
timers make (and how 
to fix them).

Check them out here

With a 98% open rate and 20-35% click-through rate that leaves email in the dust — it’s easy to 
get excited about SMS. Before you dive in, our insider tips will help you dodge any SMS-newbie 
mistakes. Go straight to first grade.

Get consent 
Sending an SMS to someone without their permission is a no-no. Always make 
sure customers opt-in with written or digital consent before you hit send on 
marketing messages.

Spring clean your list
Make sure your list doesn’t have any double-ups. If you’re segmenting 
audiences, check that every contact is on the right list. Sending duplicate 
messages is a waste of budget (and it annoys people).

Get personal
Everybody likes it when you call them by their name. Include the customer’s 
name at the very least. Take into account when people want to receive 
messages, what types of SMS they respond to and their timezone.

Allow two-way conversations
Encourage conversations and replies whenever it suits your strategy. You can 
easily set up automated replies based on keywords to solve customer problems 
and answer queries fast. Get conversations flowing.

Shout about who you are
You should include your brand name in your message. And, think about where 
you position it. For example, if you’re messaging a new customer, you might 
want to put it in the first line of the text.

Always give directions
Remember to include a link (URL) in your text message. Make sure that link 
takes your audience directly to a website or app landing page where they can 
take action in one-click.
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https://blog.clicksend.com/common-mistakes-sms/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=sms-mistakes


Take your messages 
further with MMS

If you want to send images, videos and audio files via text message — 
you’ll need to use MMS. Most high-quality SMS software, like 
ClickSend, will have MMS functionality built-in. So you can send 
MMS and SMS from the same dashboard.
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51%
of consumers are more likely to buy 
from you if you send messages that 

contain GIFs, pictures or videos.

The benefits of MMS
• MMS is perfect for creative marketing campaigns that rely on strong visuals.

• There is a much higher standard character limit for MMS.

• Once someone has opted-in for SMS, you can send MMS. 
There's no need to rebuild your list.

• Send creative, highly-visual content to your audience from the same account. 

• Use the analytics in your SMS software to see how your campaign 
is performing in real time. 

• MMS marketing messages are shareable and can be forwarded by recipients. 

• It’s cost-effective. MMS is slightly more expensive than SMS but 
the results are similar (or better).



New kid on 
the block; RCS

RCS messaging is a modern take on texting. It rolls all the features from Facebook Messenger, iMessage, 
and WhatsApp into one. Group chats, video, audio, and high-resolution images, plus read receipts and 
real-time viewing are all available. It’s currently only available on Android smartphones.

Hi Jill, check-in now and save time when 
you arrive. Here’s the room we have 
waiting for you:

Great! Card #213 is waiting for you in the 
lobby. Show this message to receive $25 
off your first meal at our hotel restaurant.

Premier Suite w/ Pool v…

Change RoomCheck-in

Hi Jill, your room is ready for 
you to check-in. Card #213 is 
ready in the lobby.

Show this message at our hotel 
restaurant for $25 off your first meal.

Want to know more about RCS? Well we did an eGuide on it. Free download here
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https://blog.clicksend.com/wp-content/uploads/2020/01/RCS_eGuide_ClickSend_compressed.pdf?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=rcs-guide


SMS health 
check

To help you send your first campaign faster, we’ve created a checklist. Tick off all the items to 
go from set-up to SMS success. There are links to help docs and videos for more information.

Add link tracking to your call to action (CTA) link.

Shorten your call to action (CTA) link 
and add it to your text.

Test your links to make sure they work.

Make sure you’ve included your brand name.

Send yourself the campaign so you can 
catch any mistakes.

Expecting replies? Check where reply notifications 
will be sent.

Send and measure your results. 

Want to automatically respond to replies? 
Don't forget to set up autoresponders.

If you’re A/B testing your campaign, 
set up alternate messages.

Set your objectives and write them down. 

Choose your number type. They’re explained 
in more detail here.

Make sure you have uploaded your contact 
list and they've opted in.

Check your contact list. Make sure all contacts 
who have opted out are taken off the list.

Double-check the spam laws in your country and 
make sure you have the right type of consent. 
View different types of consent.

Write your message. Remember an SMS over 160 
standard characters will be charged as multiple. 

Add placeholders to personalise your messages 
with first names and customer details.
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https://blog.clicksend.com/business-texts-number-use-sending/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=number-types
https://blog.clicksend.com/sms-opt-ins-explained/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=consent-types
https://help.clicksend.com/article/l0x9wu4hmm-how-can-i-setup-a-sms-auto-responder?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=autoresponder-help
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Simple, powerful 
and easy to use

Try ClickSend for free

With ClickSend you can send, 
receive and track SMS via an online 
dashboard, via API or via 900+ 
integration partners.

Lightning-fast message delivery 
and 24/7-365 free customer support 
are all part of the deal.

Plus, there are monthly fees. 
ClickSend is always pay-as-you-go. 
Every new account comes with 
some free credit so you can get 
testing straight away.

Want $20 free credit?
Just email marketing@clicksend.com 

with your answer to this question: 
What’s the average open rate of text messaging?

To redeem the $20 free credit you need to have correctly answered the question by email to marketing@clicksend.com. ClickSend will respond to every email advising what the correct answer is.
To apply the $20 free credit for correct answers you will need a functional ClickSend account and you will be asked to provide the email address linked to the account. The $20 free credit can only 
be applied to an account once and this will be done within 30 days of receipt of the correct answer.All amounts are in Australian dollars and will be converted to local currency. ClickSend reserves 
the right to change the offer at any time without notice and to not credit or close any accounts that it deems contravenes ClickSend’s Acceptable Use Policy and Terms of Service or terms of the offer.

https://www.clicksend.com/signup?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=final-signup
https://www.clicksend.com/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=final-logo
https://www.clicksend.com/legal/acceptable-use-policy/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=use-policy
https://www.clicksend.com/legal/terms-of-service/?utm_source=clicksend&utm_medium=eguide&utm_campaign=sms-guide&utm_content=tos



